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The consumer decision process 
- People as consumers: consumer society - market segmentation.
- Perception - Personality and the self.
- Marketing research fundamentals (marketing research data collection & analysis).
- The Decision-making process: Individual and group influences.
- Attitudes - communication and persuasion.
- Experience design: influencing the decision-making process.
- Models of consumer behaviour.
- New products and innovations: the future consumer.

Teaching methods: Teaching theoretical fundamentals, accompanied by audiovisual content / Group work, interaction among 
colleagues / Think tank (brainstorming). 

Assessment: Written final exam at the end of the semester (1 hour 30 minutes).

Students will: 
Share the Theoretical Framework of Consumer Behavior. 
Study the intimate relationships between cultural influences, consumer needs, consumer behaviour and product/service 
development. 
Put theory into practice.

Bachelor's degree in Marketing, business, or a similar subject. 
English proficiency level B2 as a minimum.
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