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Definition of Social Marketing. 
What is not Social Marketing? 
The Principles of Social Marketing. 
Theoretical backgrounds of Social Marketing. 
10 steps for developing a strategic social marketing plan. 

Teaching methods: Lecture course and group activities. 

Assessment: 1.5-hour final exam. 

Students will be able to: 
Describe and explain the meaning and nature of social marketing 
Analyse social marketing problems and suggest ways of solving these 
Recognise the range of stakeholders involved in social marketing programmes and their role as target markets 
Explain the theoretical frameworks of social marketing 
Assess the role of branding, social advertising and other communications in achieving behavioural change

Marketing Mix 
Strategic Marketing

Laure Dykstra, Compétences internationales et savoir être, comment naviguer avec efficacité, AFNOR Editions, 2018
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