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The course is composed of 5 parts : 
1. How to approach a new environment. 
2. General understanding of the information and technological environment. 
3. Website creation from scratch. 
4. Online advertising. 
5. Search Engine Optimization. 
 
Each part includes at least 2 exercises + participation in a competition. 
 
Teaching Methods : 
Group work, reading and practical home exercises, lectures, peer assessment. 
Assessment: 
Written final exam (2 hours) + continuous assessment (10 individual exercises + competition participation). Additional points 
can be added to the continuous assessment in case of passing tools certification.

Students will: 
- gain a general understanding of the information and technological environment 
- develop leadership skills 
- understand how to create a web page 
- understand how search engines are working 
- understand the challenges of managing an online advertising account. 
- become a junior SEO/SEA practitioner

Knowledge of how to use a computer.

The Art of Seo: Mastering Search Engine Optimization, Stephan Spencer. 
Réussir son référencement web : Stratégie et techniques SEO, Eyrolles, Olivier Andrieu. 
The leader in you, Dale Carnegie. 
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