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International Marketing - Case Studies

Saint-Serge 1st year Master's degreeIAE School of Management
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Management international des ressources humaines

UE1-1 Management & Marketing international

English
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3

Julie Leroy
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1. Positioning of the content creator: from the beginning to today 
2. Theme of each video (the last 9 videos) 
3. Business model 
4. Reaction of the community 
5. Consequences for brand management 
 
Teaching methods : 
Case studies based on realtime data produced by content creators on YT 

Discover Social Media Listening 
Lead a qualitative study on social media 
Be able to advise brands that want to work with content creators

International Strategic Management
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