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Course description

Objectives 
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Localization Strategies for the Hospitality Industry

Saint-Serge 1st year Master's degreeFaculty of Culture, Tourism 
and Hospitality (Esthua)
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International Hospitality Management

UE4 Strategic Development in Hospitality
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Jérôme PIRIOU
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This course aims to analyse the opportunities for the development of different types of accommodation in different territories, 
based on a socio-economic context.

At the end of this course, students will be able to: 
- Have a geographical approach of territories - - Explain the touristic and business contexts of the location of accommodations
- - Analyse the chronology and dynamism of hospitality development - - Understand the impact of sustainable development on
the hospitality location.
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Knowledge of the different forms of accommodation and differentiation of the products and services adapted to the activities 
(tourism, business)
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